Worthy Leadership,

All our councils in the Jurisdiction of Michigan do programs worthy of recognition. Many of these programs go unacknowledged because of little or no publicity. To be successful our programs need to be promoted up front, but also follow up reporting is also necessary to insure our Order, Church and Community are aware of our service.
To help you with publicity I have many items on the State website including examples of press releases, under Resources/Manuals and Documentation/Public Relations. These are useful to help promote your upcoming event in your community.
Promotion after the event is also necessary for a couple of reasons. One as mentioned above to guarantee the members of your Church and Community are aware of what your council is doing. But secondly making other councils conscious of your programs serves as an example so that they may consider undertaking the same. You also may be reaching potential members who are interested in your programs. “By their fruits, you will know them.” Matthew 7:16
Publicity within your parish is not difficult. Insure your council’s newsletters are available to parishioners, insert your promotion in the parish bulletins. And, of course speak of your events after Masses at coffee and donuts, at social events and if possible from up front during the announcements. If your council has a website, make sure  the web address available.
Further steps should be taken to gain exposure and serve as an example to other councils. Within Michigan, send a short article including a photo to the editor of the Michigan Columbian Gary Kolbicz. His email is g.kolbicz@mikofc.org. Hard copies can be mailed to the State Office 6025 Wall St. Sterling Hts., MI. To reach the entire Order send the same to the Supreme Columbian Magazine; columbia@kofc.org. 
Every council should also consider submitting a Program/Service Award Application. An outstanding program should be documented in a binder and sent to the State Program Director Dale Schaedig. Winners at the State level will be announced at the State convention and forwarded to Supreme for consideration as an International winner. Details of this process may be found on the Supreme website and under Public Relations on the State website.   
At the Summer Leadership Conference the MI-22 Exemplary Public Relations Award form was introduced. The purpose of this form is to gauge your councils’ Public Relations success. When your council fulfills the necessary items listed on the form not only will the council receive the award, but more importantly your council will be successful promoting your programs and the Order. 
Currently Supreme is in production of new promotional videos. What a great way to be an example to others by having your program in a Supreme video. Your programs will be considered by Chuck Lindberg, Supreme Vice President of Corporate Communications. Consider compiling your program in a concise article with pictures or a short video. He can be reached at 203-752-4264 or charles.lindberg@kofc.org. 
In the most recent Supreme Fraternal Webinar “How We are Seen is How We are Known”, developing a “Fraternal Mission” was discussed. Supreme realizes the importance of publicity so it was addressed at length. One of the points to emphasize is how well we are known by doing a survey of your Church and Community. The results will display how much needs to be done to develop awareness of the Knights of Columbus. 
Don’t be the best kept secret in town. “let your light shine before others, that they may see your good deeds and glorify your Father in heaven.” Matthew 5:16
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